‘IHI¢

SHERR EI#UE (Yen-Tsung Huang)

* BN Z

HA Tl

10.
11.

12.

13.

14.

15.

16.

=IERR, & TN, (2017). AR ZHEZRMERE 250 mAE R 8 mE R

mhEEM 2 TR, BIKER, 9(3), 163-186.

=EHR, EMARE, sREERE, & FHAIE. (2017). BEER—BMHmERMN 2 F£E: mEER
BERBRUNTEMR. REEIEFTM, 19(1), 201-232.

=IERR, & JLARE. (2016). 1THH B BB MMEEM: mEEGNPNER. RBEETR,

18(1), 49-97.

=IERR, & EIEE. (2015). MEE WMEE mEEH: mEEEHEmEBRWPNTIRE. T

2Fam, 12(2), 161-188.

=IERR, & PREEM. (2014). SRR, mEFSEAREEHE—UREMZE QST HA.

R8EIEFT, 16(1), 101-137.

=R, & BHIZ. (2014). mMBEQEREREERE. PUIEIEFTM, 22(3), 501-541.

=IEHR, & MILIR. (2014). BENZEBERTR: UREEMEEmAH. B KREZRE,

20(1), 51-80.

Huang, Y. T., & Tsai, Y. T. (2013). Antecedents and consequences of brand-oriented companies.
European Journal of marketing, 47(11/12), 2020-2041.

=iEHE & GHIAME. (2011). FEMBZEPHEDBEGEREEINEBNESEN-=2EELE
BIGmME 2 @M. EFREHER, (91), 107-132.
={LHE (2011). mAEE(D), BEHSEZ REIEHISmMETHEE D EEME 2.

Huang, Y. T. (2010). Learning from cooperative inter-organizational relationships: the case of
international joint venture. Journal of Business & Industrial Marketing, 25(6), 454-467.

SRR - [RABTE - 2010 £ 9 B - BINTISMAEITIHRISBIERN | EERISE BRI -
BEEHEEH £ 65528 167-202 B -

Huang, Yen-Tsung, (2010), “Learning from Cooperative Inter-Organisational Relationships: The
Case of International Joint Venture”, Journal of Business and Industrial Marketing, Vol. 25, No. 6,

pp. 454 - 467. ( SSCI; 2009 impact factor= 0.676, 5-year impact factor=0.930 ) (NSC
92-2416-H-029-006- )

Huang, Yen-Tsung & Chu, Wenyi, (2010), “Enhancement of product development capabilities of
OEM suppliers: inter- and intra-organisational learning”, Journal of Business and Industrial

Marketing, Vol. 25, No. 2, pp. 147-158. ( SSCI ; 2009 impact factor= 0.676, 5-year impact
factor=0.930 )

S=IEHR - 2009 F 8 B - BERAEEIE BB NEBBEEN EEMB ZER/MR - FF
B 557 H8 - 1-27 B » (NSC 93-2416-H-029-007- )

=IEHE - SE - 2009 F 2 A - ABR@mAEL  SEEIRRERB MR - 2 EEZET)
5955 18 - 65-96 B ° (NSC 94-2745-H-029-006-URD)

nlllf
A
\J
I

ANN



17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

=IEHE - 2008 F 12 B - THENZEBEMBBAVNZIFE . SEMBZEHBMR - 774
i 85 5%5 4 81 - 539-574 E - (NSC 95-2745-H-029-006-URD)

SRR - fREZ5 - 2008 £ 9 A BERFEMEBRCZER  SEMB ZERME - AF
e 5 455 28 - 85-122 B ° (NSC 94-2745-H-029-006-URD)

SIERR - 5THETE 0 2008 £ 3 A MEHEMEEEREG  HERMNEHRSENERRREN-
EEENNEMB ZERMR - FEAEET F£955 1H - 99-135 H ° (NSC
94-2416-H-029-003-)

SRR - 2007 F4 B KEHBEBHEENESIE SEMB2ERMR - EFLZTL B
14 &5 2 83 - 147-178 B (TSSCI ) ° (NSC 93-2416-H-029-007- )

SRR 2006 F 12 A N IHBDPERRAZEENZRESR  MNEEIEEE - FUEE i -
$E 1455 4 80 - 881-914 B (T55CI ) -

S - 2006 FF 10 A - BRSEFTR ARSI ZEB-SEMB ZERBMR - FEEL Vi H
BEH . 35 9%E5 3H - 1-30 B ° (NSC 92-2416-H-029-006- )

SRR - 2006 F 8 A - MEAERE - KBETHAREBY-ET/NEERENRN - =Z
EHET] F6E55E28  2138E -

RN & - SR - 2002 F 8 A - BEXBHBETHREBNEAREEBEENERE  SEE
HEET 5255 18 105-124 B -

SR - 2002 F7 B KEMABABEENBRMWCRBRES - B///EME T 0w 2105
% 2H . 261-289 B (T85CI ) -

HTIER - RUE - SR - (2001) - FIEIRIE - £FIRE - AAEREGRES-HEEE
MWEBME BV 52045 3 81 - 123-151 B ( TSSCI ) ° (NSC 88-2418-H-002-014-59)

==

MR, mBRERERERRE RN MmEETSTEMR. 2014
Huang, Y. T., & Su, Y. J. (2014, July). CONSUMER EMOTION ELICITATION AND POST-EXPERIENCE
BEHAVIORS. In 2014 Global Marketing Conference at Singapore (pp. 1874-1874).

=EHR. (2011). mEER, BEEMSEE KBRS mETHED: SEME 5.
Huang, Yen-Tsung & Tsai, Ya-Ting, (2010), “The Antecedents and Consequences of

Brand-Oriented Companies”, Paper present at The 2010 Global Marketing Conference,
September 9-12, in Tokyo, Japan.

St - BfR= - 2010 F 6 A - EEmBERREZNTEET] - 2010 B EFAZEERFF
NEZE - BB KB EEEESE AT I

SR =XKL 2010 F3 B HMEmMREERAEZESEN ZAERRERRTE 2010
TR BN i - BN PR RBITIHE R T I -

Huang, Yen-Tsung & Chen, I-Chun, (2009), “The antecedents and consequences of customer

knowledge development in new product development”, Proceedings of the 2009 IEEE
International Conference on Industrial Engineering and Engineering Management (IEEM), Hong

Kong, 8- 11 December, 2009. (ISBN: 978-1-4244-4870-8) ( EI ) (NSC 95-2416-H-029-002-)
SRR - PRABTE - 2009 FF 11 A - BN S mhETHRISBEEN . S ERIEE7ERMR -
2009 &E7THE M5 Eim X EE - BN S 1E KB ERTE R - (NSC 95-2745-H-029



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

-006 —URD) °

SHERE - BB 0 2009 FF 10 A - mBEA TSESED IS HERERKZ IR - 2009 24
EHENRER RS Em XA PERERIET - (NSC 96-2416-H-029
-010)

Huang, Yen-Tsung and Hsu, Chen-Bo, (2009), Inter-organizational Relationship, Supplier
Knowledge Integration and New Product Development Performance, Paper present at The 2009

International Conference on Business and Information (BAI2009), July 6-8, in Kuala Lumpur,
Malaysia. (NSC 95-2416-H-029-002-)

SIERR - 2008 F 11 A - 1THHRES - ITHANEERE - THENEMSEN . EEMEZE
R - 2008 FL/EEETHE M 57 Zig XZEIL 6 » session C1 ° BT ZIEREEHE P -
(NSC 95-2745-H-029-006-URD)

SIER - MRE - 2008 FF 10 A - BEMSEZECFEREK  UEEP/NERBEELHS -
2008 FHEFHERIREDFEELTF Em X Erts  PEFERRES - [ RN E
2 E ZEREMRNIZ] (NSC 96-2416-H-029 -010 -)

Huang, Yen-Tsung and Chu, Wenyi,( 2008), Enhancement of product development capabilities of
OEM suppliers, Paper present at The 2008 Academy of Management Annual Meeting, August
8-13, in Anaheim, California.

Hsu, Sue-Ming, Huang,Yen-Tsung & Chen, Ni-Wen, (2008), Sources and durability of mobility
barriers: An empirical analysis of dynamic strategic groups, Paper present at The 2008 Academy
of Management Annual Meeting, August 8-13, in Anaheim, California.

Huang, Yen-Tsung, (2008), Learning from OEM relationship: The building of Taiwanese suppliers’
product development capabilities, Paper present at The 2008 International Conference on

Business and Information (BAI2008), July 7-9, in Seoul, South Korea. [ A& X EZM T 2 BiE
A 2E ]

SIEHR - REE - 2008 F6 A - AHEBEES - HEBNBESENEMBAREW - 2008
ENEEmEmNE REXRBEFREIEBABEE R SMITPT - (NSC 95-2416-H-029-002-)
SIERE - [RI5E - 2007 F 12 H 14 H - MEMRBER ZBEEMEEE - 8RR 72007
PEREREERGE  PERBMNEEEBES T - (NSC 95-2416-H-029-002-)
SRR - HIEM - 2007 F 12 B9 H - MEmMAEPHEDBG ZIRERZEAREDHH
HOEET)  SEEIERMBE ZBRME - 8RR 12007 FA/EH AL EEEFEZHE
BEEENVE,  BEESE WO REEIBEMRA  bEEBELRTH - [ KmE
2 E ZEREMER ] (NSC 95-2416-H-029-002-)

HERE - ZWNE 2007 F5 526 H EE2ERmEME 2ASmELE - &R THEEL
& IR BT E SN EEEGTE . RBABREHRESEL - RBAREBEEET
TEREEDTIEHE - (NSC 94-2745-H-029-006-URD)

SR - fREKZ5 2007 F4 H28 H BESERBEBRMEZER . SEME ZEZEMR
BRI B EEEEEGE, EHETE BN GHERBAREITH - (NSC
94-2745-H-029-006-URD)

Huang, Yen-Tsung, 2006 2 12 8 8 H - Inter-organizational learning and product capability
building: An empirical study of Taiwanese IT firms + 8RR " &EALZZEHZ I L ZEN 7w
XHETE - Bl =2 KB



22 =IEHE - Z=758% - 2006 £ 12 H8 H - MEmMRABER ZAENIIRIE - AEESEENHE
MEmENY . EEEBMB ZEBEMR - BRI 2006 PEREFHREEGHTE - PE
RERS ESIBE S T3t - (NSC 94-2416-H-029-003-)

23. EHIERE - FFHETE - 2006 £ 9 A 30 H - AAAEREG - REFNEESETEMREEN
SEEENNEME ZBERME - BRI 2006 FE/YEH A0 EEFFE L IE EEEH
FE, SREESTHGHCEEEMAMETESIEE XTI - (NSC 94-2416-H-029-003-)

24, EHIERE - BARXIR - 2005 £ 12 H 9 H - MBEENEBHE - AAEB B ANEEIEREE - &
RN 12005 PERERREZGFTE > PERBRIREEEZ T - (NSC
93-2416-H-029-007- )

25 S=HEHE - FF7#ER - 2005 £ 11 B 25 H - BB BEEIR - 8RN B EEEENET
Z, BUEHmRiEEEB 8 TP - (NSC 93-2416-H-029-007-)

26. ;-aLH!L'\ BRimA - 2005 F 5 H 21 H - BR@ETHEHEN ZEB-2E25 R ME Z =0T

CBRN TEEEEEERE B LIEI LB ENE  REREBRELE

% IBHIFFE O EHE o (NSC 93-2745-H-029-005-URD)

27. =HEHE - fRImA - 2005 F 4 H 16 ~ 17 H - BRA#HEIREBRTHEAZEE——XE
EEmE ZERMRE - BRI 12005 F5E77#HHZTE . BNIEIEREBTFEREEEA
F Y - (NSC 93-2745-H-029-005-URD)

28. =IEHE - MEFE 2005 F4 H 1617 H - BEHRGREARTFERNRZR—SEERKE 2
EZ=MR - BEFRNR 2005 F5ETHTZE, BiualtKREEEET %%\Iwﬁ (NSC
93-2745-H-029-005-URD)

29. =IEHR - 2004 £ 6 H 14 H - RIsHBRBHEENEEEIR - BRR HEELX G54
AL R R 1 T IHE*F'?IB SREEIRERTE P - (NSC 93-2416-H-029-007- )

30. HIEHE - =2 - 2004 04 H 23 H - BIRGERINESATSIHESMEMSHE 228
DIREEE R 8RN "B _ 2 E 7w X e E ,» B P RBTHE R -
(NSC 92-2416-H-029-006- )

31. Chuang, Cheng-Min, Chu, Wenyi and Huang, Yen-Tsung, (2001). ‘Governance Structure and
Coordination Mechanisms of Taiwanese Firms in Vietnam — An Integrated Perspective.” The

Proceedings of Conference on Taiwanese Enterprises in Vietnam & Thailand. Taipei: National
Taiwan University. (NSC 88-2418-H-002-014-59)

C. =&

1. =R 4ReE - (2009) - (7TTHEHE . RIEILETE) - ERERBEHBASTLAR (8 W.D.
Perreault, Jr., J. P. Cannon, E. J. McCarthy Z - Basic Marketing: A Marketing Strategy Planning
Approach, 17 th ed. ) ° (ISBN 978-986-157-624-4)

2. R GE - (2007) © (BEmMEE)  EZBEEHE-FWM AT LR (FE M. Crawford, A. D.
Benedetto & ' New Product Management, 8 thed. ) ° (ISBN 978-986-157-386-1)

3. HHEER B3 - (2006) - (7TTHEZEK i - TIKILER)  ERERBE-HRATLR (RX
E7% W. D. Perreault, Jr., E. J. McCarthy 2 - Essentials of Marketing: A Global-Managerial
Approach, 10th ed. ) ° (ISBN 986-157-295-3 )



